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Movie Study Guides: Australian

*Dead Calm

*Fairy Tale

*Fighting Back

*JFK

*The Last Wave

*Mr Holland’'s Opus

*Newsfront

*Neverending Story

*Mediagraph 27 The China Syndrome [ circa 1979 ]
*Muriel’s Wedding .

One Hundred and One Dalmatians
*Pinocchio

*Puberty Blues
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I am David
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Movie Study Guides: Created by Undergrad and Graduate
Education Majors at Appalachian State University

Bridging Contents Theme: Hotel Rwanda & Rabbit Proof Fence
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*Akeelah and the Bee
*August Rush

*Bridge to Terabithia
*Dead Poet’s Society
*Devil’s Arithmetic
*Glory x 2

*Holes

*Hoot

*Karate Kid

*Kit Kittredge: An American Girl
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1991 Summer

1992 , Winter

1993 Summer/Fall
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The following 32  volumes.

1992, First Quarter., Third/Fourth Quarter.

1993, First/2™ Quarter, 2"/3™ quarter.
1994, Spring, Summer, Fall
1995, Spring, Fall, Winter
1996, Spring, Summer, Fall

1997 , Fall
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1999, Summer, Fall
2000, Spring

2001, Winter, Summer, Fall
2002, Spring, Fall
2003, Spring

2004 Summer, Fall

2005, Spring, Summer
2006, Summer

2007 Winter , Spring ,
2008, Vol 55 1& 2.

2009 , Vol. 56 1 & 2
Television and Children
1983

Winter, Spring, Fall
Popular Music and Society, Bowling Green State University
Fall 1987

The Velvet Light Trap
Fall 1973

Fall , Winter , 1974
Fall , Winter, 1975

Winter 1977
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Conference Programs and Reports
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[see also 1993 published report from this meeting ]
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1993, Harvard University, Graduate School of Education,
Institute on Media Education,
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