
Concepts: Audience
Audience Influence
Audience theory
The changing nature of audiences (2003)
Defining your target audience/
Demographics
Media audiences
How to teach audience
Identifying a target audience  (Scholastic, worksheet)
Investigating Audience (textbook chapter)
The challenge of changing audiences
Pop Culture: Audience Analysis

 

AUDIENCE
ENGAGEMENT

This describes how an audience interacts with a media text.
Different people react in different ways to the same text.

AUDIENCE
EXPECTATIONS

These are the advance ideas an audience may have about a text. This
particularly applies to genre pieces. Don’t forget that producers
often play with or deliberately shatter audience expectations.

AUDIENCE
FOREKNOWLEDGE

This is the definite information (rather than the vague
expectations) which an audience brings to a media product.

AUDIENCE
IDENTIFICATION

This is the way in which audiences feel themselves connected to a
particular media text, in that they feel it directly expresses
their attitude or lifestyle.

AUDIENCE
PLACEMENT

This is the range of strategies media producers use to directly
target a particular audience and make them feel that the media text
is specially ‘for them’.

AUDIENCE
RESEARCH

Measuring an audience is very important to all media institutions.
Research is done at all stages of production of a media text, and,
once produced, audience will be continually monitored

Source: mediaknowitall.com

 

Recommended Texts

https://www.frankwbaker.com/mlc/audience/
http://web.archive.org/web/20060814011834/http:/pblmm.k12.ca.us/PBLGuide/Activities/AudienceInfluence.html
http://www.litnotes.co.uk/audtheory.htm
http://eprints.lse.ac.uk/archive/00000417/01/Chapter_in_Valdivia_Blackwell_volume_2003.pdf
http://web.archive.org/web/20080312063735/http:/www.marketingpower.com/content19407.php
http://www.katpad.co.uk/media08/page9.html
http://homepage.mac.com/nfaraday/TargetAudience.pdf
http://www.medienabc.org/page5/page20/page20.html
http://printables.scholastic.com/printables/detail/?id=31917&FullBreadCrumb=<a+href=
http://vig.pearsoned.co.uk/catalog/uploads/NEW%20Long%20Ch%209.pdf
http://eprints.lse.ac.uk/412/1/Challenge_of_changing_audiences_-_spoken_version.pdf
http://culturalpolitics.net/popular_culture/audience_analysis


 

 

 

 

 

 

 

 

Links for more information and views on audience theory:

http://clcwebjournal.lib.purdue.edu/library/audiencestud
ies.html – Toward A Framework of Audience Studies
www.aber.ac.uk/media/Students/pph9701.html – article on
audience by a student at the University of Aberystwyth
www.stevewlb.zen.co.uk/College/Booklets/audiences.htm  –
Steve Baker’s ‘audience booklet’
www.cultsock.ndirect.co.uk/MUHome/cshtml/media/efterms.h
tml – a glossary of terms to do with media ‘effects
research’
www.cultsock.ndirect.co.uk/MUHome/cshtml/media/nvdetail.

http://www.pearsonhighered.com/educator/product/Backchannel-The-How-Audiences-are-Using-Twitter-and-Social-Media-and-Changing-Presentations-Forever/9780321659514.page
http://clcwebjournal.lib.purdue.edu/library/audiencestudies.html
http://clcwebjournal.lib.purdue.edu/library/audiencestudies.html
http://www.aber.ac.uk/media/Students/pph9701.html
http://www.stevewlb.zen.co.uk/College/Booklets/audiences.htm
http://www.cultsock.ndirect.co.uk/MUHome/cshtml/media/efterms.html
http://www.cultsock.ndirect.co.uk/MUHome/cshtml/media/efterms.html
http://www.cultsock.ndirect.co.uk/MUHome/cshtml/media/nvdetail.html


html – a glossary of news values, all of which make
assumptions, one way or another, about the audience

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.cultsock.ndirect.co.uk/MUHome/cshtml/media/nvdetail.html

