
What  You  See  And  What  You
Don’t See
A key part of media literacy is asking what is left out of the
message–what am I not seeing. By considering this question,
students begin to consider what is not included (and why) as
much as what is. Click on a link below to learn more. (This
page is under construction and new content is constantly being
added, so please check back again)

Television
Presidential Events
Politics
Photography
Advertising
Celebrity
Video Games
Political Debate
Sports
Film
Magazines
American Newsrooms (via Columbia Journalism Review)
News Networks Advertising Themselves to Advertisers
Haiti Earthquake Photos
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